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the system

• What kind of information can the system offer?

• Can I restrict the information depending on the 
user?  

• Is the information still valid?

• What is the relevance of the data?

Use case



The user

• Where do we keep the information?

• What kind of information does the user look for?

• How do I get the information?

•  What about privacy?



Where do we keep the 
information? 



What is a profile?

• Configuration settings and other data associated 
with an individual user or with a group

• Personal information about a user in instant 
messaging and online chat applications

• In the Unified Modeling Language, a profile 
provides a generic extension mechanism for 
building UML models.

                                                     http://en.wikipedia.org

Where do we keep the information?



What kind of information 
does the user look for?



user request

• Where do I find "useful" information?

• What kind of information is available?

• Who knows something about it?

• Who can explain it to me?

• What has been done by other users before?

The answer:  Social Navigation ?

What kind of information does the user look for?



Social Navigation/Software

You didn‘t rely on maps or guides; instead, you used information 
from other people to help make your decision. This is a 

different sort of „finding your way“.
We call it “social navigation”

(Techniques for building more usable systems.
 A.Dieberger, P. Dourish, K Höök, P. Resnick, and A. Wexelblat)

What kind of information does the user look for?



an example: the airport

• Direct social navigation

➡ contact another user 
directly

• Indirect social navigation

➡ only anonymous, 
indirect contact

What kind of information does the user look for?



• Semantic Navigation, the ability to explore and choose 
the perspective of view based on semantically-structured 
information. 

• group objects according to similarity

• group objects which exploit aspects of the underlying 
information and render this information as a 
dimension.                                                 

• Social Navigation, support collaborative activity                   
                                                                                                                                                                                       
[Dourish & Chalmers]

Navigation

What kind of information does the user look for?



Goal of Social Navigation

• Information management:

• Filtering finding the most relevant information faster.

• Quality a history-enriched environment, will aid users 
in finding good quality information.

• Strategy:

• Social affordance, visible action of other users can 
inform us as to what is appropriate behavior

• Use Reshapes Experience, example Amazon

What kind of information does the user look for?



What kind of information does the user look for?



Techniques of these tools 
• Semantic Navigation

• delivery of topic-related 
results

• Social Navigation

• reviews of other users

• suggestions driven by 
compatible users' profiles

• recommendation of friends

What kind of information does the user look for?



Pattern of behavior

Als soziale Kategorisierung bezeichnen wir einen Prozeß, 
bei dem wir unsere soziale Umwelt organisieren, indem wir 
uns und andere in Gruppen einordnen.  

                                                                             [Wilder] 

Die einfachste und tiefgreifenste Form der Kategorisierung 
ist das Urteil selbst darüber, ob andere Menschen so sind 
wie wir selbst. 

                                                          [Zimbardo & Gerrig]

What kind of information does the user look for?



Translation (by the author)

By social classification we designate a process 
through which we organize our social environment 

by arranging ourselves and others into groups.

                                                                    [Wilder]

The simplest and most drastic form of this 
classification is our own judgement about whether 

the others are the same as ourselves.

                                                                                     [Zimbardo & Gerrig]



create a user profile with focus on 
“Social Navigation“

• create a profile which describes the real person.

• verify that it’s possible to find a personal behavior based 
on his profile.

• proof the relationship to different groups.

• Areas of interest should be identified and assessed.

What kind of information does the user look for?



intranet profile, today

What kind of information does the user look for?



How do I get the information?



need input

Are the different attributes 
related to each other?

How do I get the information?



create the profile

• User- Created Profile 

• System- Created Profile by Automatic Indexing 

• System- plus User-Created Profile 

• System- Created Profile based on Learning by Artificial 
Neural-Network (ANN) 

• User- Profile Inherited from a User-Stereotype 

• Rule- based Filtering
                                                            [Kuflik & Shoval]                                 

How do I get the information?



	 	 	 What about privacy?



Research issues

• Timeless

• Social affordances and awareness

• Trust

• Quality



Research (content)

• collect ‘useful’ data

• identify the data

• organize data

• create a profile

• verify that this profile is 
helpful

Research Issues



Research (technique) 

Research Issues
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